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Response 3.3-25: The table requested is below.

Table 3.3-2

Summary of Study Calculations
1. Exports of department store sales from PTA: 2006 $367.5 mill.”
2. Exports of department store sales from PTA: 2008 $407.9 mill.#
3. Space required to capture all dept. store exports: 2008 1.3 mill. s.t%
4. Space required to capture 75% of dept. store exports 968 thous. s.f.”
5. Proposed space in planned shopping centers® 604.9 s.1.
6. Percent of current exports estimated to be captured by planned shopping | 47%%
centers
7. Assuming that only 75% of current exports is available to be captured, | 62%”
percent of current exports available to be captured estimated to be captured
by planned shopping centers.

" Exhibit 4.

2 2006 exports plus estimated increase of purchasing power of 11% between 2006 and 2008.

¥ Estimated 2008 exports divided by estimated sales of $316 per s.f. as described in text.

Y 75% of 1.3 mill. s.f. as in line 3 above.

% Stateline Center, Patterson Crossing and Peach Lake Commons.

% Proposed space in planned shopping centers (line 5) divided by space required to capture all
exports (line 3).

” Proposed space in planned shopping center (line 5) divided by space required to capture 75%
of exports (line 4).

Comment 3.3-26 (AKRF, Letter #4, September 29, 2008): SECTION 3.3.4, “ECONOMIC
IMPACTS OF THE PROPOSED STATELINE RETAIL CENTER ON THE TOWN OF
SOUTHEAST” - 1. The analysis points out that there is no direct competition to the proposed
Stateline Retail Center in the form of national, large-format stores. However, the analysis does
not adequately consider whether any of the retail concentrations within the Town of Southeast
have anchor stores with appreciable overlap in terms of retail offerings. Competition is based in
part on the types of retail goods and services offered, not just the relative size of the stores or
name recognition. For example, the analysis should consider retail concentrations along Route
22 and in the Village of Brewster.

Response 3.3-26: The estimate of retail sales in Southeast of department and other
stores totaling $49.6 million, as shown in the analysis, includes estimates of sales of
general merchandise stores and also clothing and clothing accessories stores, furniture
and home furnishings stores, electronics and appliance stores, sporting goods, hobby,
book, and music stores and also office supplies, stationery and gift stores. This total
includes estimated sales by stores in retail concentrations along Route 22 and in the
Village of Brewster. The total of such estimated sales, including those of small stores,
was then compared in the analysis with the estimate for total purchases of relevant
goods by residents of the Town of Southeast.

Comment 3.3-27 (AKRF, Letter #4, September 29, 2008): SECTION 3.3.4, “ECONOMIC
IMPACTS OF THE PROPOSED STATELINE RETAIL CENTER ON THE TOWN OF
SOUTHEAST” - 2. The text indicates that there is a significant level of retail purchases by the
residents of Southeast that is not satisfied by the retail outlets in the Town of Southeast.
However, the Claritas data in Appendix C shows that stores in the town are capturing 99
percent of the expenditure potential of the Town’s residents within the “Furniture and Home
Furnishings Stores” retail category. The proposed Stateline Retail Center includes a
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35,000-square-foot home goods store. The analysis should identify what stores are generating
the $9.9 million in sales for this category, and whether any of those stores serve as an anchor
for the retail concentration in which they are positioned. The statement, “...evidence suggests
that the Center would mostly fill part of an existing retail gap in the Town as well as its primary
Trade Area, rather than create an oversupply of the type of facility that is proposed” should be
re-visited in light of this comment.

Response 3.3-27: The conclusion that there is a significant level of retail purchases by
the residents of Southeast that is not satisfied by the retail outlets in the Town of
Southeast was revisited. A survey to identify retail establishments in Southeast was
conducted in response to Comment 3.3-27 regarding furniture and home furnishings.
Stores observed during the survey that provide items in this category include a mattress
store and flooring services at County Plaza, a framing studio at Clocktower Commons,
and porch and patio furnishings, bath accessories, lighting, picture frames, etc. at Value
Village in the Towne Center. The Value Village store serves as an anchor store in the
Towne Center shopping center.

Claritas identifies the following stores in the neighborhood of Brewster that are included

in the definition of furniture and home furnishing stores.

* Creative Designs on Sodom Road specializing in cabinets.

* Design Studios on North Main specializing in cabinets.

* G & A Custom Counter Tops, Inc. on Allview Ave. specializing in custom furniture
and cabinets.

* Kitchen Warehouse Inc. on North Main St. specializing in cabinets.

Several conclusions are appropriately reached regarding the category of furniture and
home furnishings on the basis of evidence provided in the DEIS and supplementary
evidence provided here. One is that there are substantial overall sales within this
category in the Town of Southeast related to the overall estimated demand. The
evidence suggests also that overall supply of retail outlets in this category is deficient in
the Primary Trade Area as a whole. Finally, it is clear that a substantial portion of the
available product within this category in Southeast is concentrated in one small sector of
the overall category, i.e., cabinets, suggesting that there may yet remain a significant
level of unsatisfied demand in other subcategories of furniture and home furnishings.

Comment 3.3-28 (AKRF, Letter #4, September 29, 2008): SECTION 3.3.4, “ECONOMIC
IMPACTS OF THE PROPOSED STATELINE RETAIL CENTER ON THE TOWN OF
SOUTHEAST” - 3. The text states, “Furthermore, it is expected that the unique facility proposed
in this area would bring in shoppers from beyond the defined 15-mile primary trade area.” The
analysis has already established that the proposed retail offerings are “unique” only to a roughly
5-mile radius of the project site. In addition, a primary trade area, by definition, does not capture
the area in which all shoppers reside.

Response 3.3-28: The comment is similar to Comment 3.3-22; please refer to
Response 3.3-22.
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Figure 3.3-2: Mean Travel Time

To Work By County
Stateline Retail Center

Town of Southeast, Putnam County, NY

Source: 2000 U.S. Census
Scale: 1 inch =100 mi.






